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Social Media Manager Job Description
July 2026
· Location: Sense, 101 Pentonville Road, London
· Reporting to: Head of Digital Engagement  
· Sense salary point: CHA37

About Sense
Sense is a leading disability charity, here to break down barriers alongside disabled people with complex needs. We use our knowledge and expertise to deliver personalised, creative and flexible support at every stage of life. Together, we drive change, building a future where everyone has the power, choice and control to live the lives we choose.
Our values
Our values shape the way we behave and work alongside disabled people with complex needs to break down barriers. 
We're creating change
We're always learning
We're better together
Description of the role
Are you passionate about disability rights, creating content that drives change, and using social media to influence opinions and actions? If so, this is an opportunity to make a real difference.

[bookmark: _Hlk196208858]The Social Media Manager is an integral part Sense’s social change strategy. You’ll be leading our social media plan, shaping Sense campaigns alongside disabled people with complex needs, to break down barriers and create lasting social change.
You'll bring these ideas to life with writers, photographers, filmmakers and agencies, while managing a pipeline of high-quality content from across the organisation. You'll also help colleagues across Sense make the most of social media through advice, coaching and practical support.
You’ll work alongside senior colleagues to shape the strategic outcomes and different channel tactics for social change, as well as contributing towards income generation and promotion of our services for disabled people with complex needs. 
You’ll put these ideas into practice alongside writers, photographers, video makers and media agencies, whilst simultaneously managing and resourcing a pipeline of high-quality content from across the organisation.
This is a fantastic opportunity for someone looking to run social media at an organisation dedicated to breaking down barriers alongside disabled people with complex needs. 
Sense is committed to building an inclusive workforce and encourages applications from candidates of all backgrounds.
Specific responsibilities
Social media 
· Execute our social media strategy, adapting to industry trends and best practice.
· Oversee the main Sense social media channels, scheduling and posting content for maximum engagement aligned with organisational priorities.
Lead on community and influencer management on all platforms, working with the Supporter Services team, as appropriate, to manage capacity.
· Manage an advertising budget to boost organic posts as appropriate to support engagement objectives.
Manage a regular pipeline of social-first content, including brainstorming ideas, capturing, creating and editing content (written, visual, and video), and ensuring a seamless workflow from concept to publication.
· Work with key stakeholders to integrate social content into all marketing efforts and ensure content aligns with organisational and specific project strategies.
· Create and manage briefs for content production from freelancers and partners, including written copy, graphics and video 
Provide reports and analysis on social media activity and use these insights to improve future content and campaigns
· Act as subject matter expert on social marketing. Stay abreast of social media trends, new technologies, online competitor presences, and ongoing community dialogue as well as maintaining a working knowledge of industry best practices.
Supporting responsibilities
· Support high-profile social change campaigns and income generation through tactical organic post boosts and sharing best practice.
· Provide cover for the digital team (e.g. when they are on leave), where necessary taking on their responsibilities and liaising with colleagues and contacts on outstanding work. 
· Participate as an active member of the Social Change department, working in collaboration with colleagues in other departments to deliver Sense’s strategic objectives.
Other responsibilities
· To ensure that the Sense Equal Opportunities Policy is adhered to in all respects of the job.
· To carry out any reasonable duties required of the post by Sense.
· To adhere to Sense values and behave in line with these.
Person specification
Achievements and experience
Essential
· 3+ years in a similar digital role(s).
· Experience managing corporate social media accounts, including community management, for large organisations.
· Strong understanding of social media marketing and channels.
· Understanding of accessibility and social media.
· An understanding of disability rights and/or the disability sector
Desirable
· Experience using social media management software, such as Sprout Social.
· Experience working in the charity sector. 
· Setting up and managing campaigns and budgets using paid, programmatic search, social, native and display advertising services such as Google Adwords and Facebook Ads.
· Understanding good practice for the web such as WCAG accessibility standards.
· Providing training and support for colleagues.
Skills, knowledge, and abilities
Essential
Write and edit sharp, accessible, concise copy.
Designing and editing graphics, images and video.
· Building relationships and assisting colleagues. Friendly and approachable.
· Dealing with lots of enquiries and working with colleagues at all levels.
Ability to operate in a fast paced, multi-stakeholder environment – comfortable working across a diverse range of issues and campaigns simultaneously.
Desirable
· Photography and videography experience.
· Project management experience.
Other information
This job description does not form part of the employment contract.
This post is not exempt from the Rehabilitation of Offenders Act. 
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